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Glam-MN-Glow

=bere'n nothing like beading down to the

aurse leval of your affi ilding

at lmeh for o bagel and.. a manlours?

That's what Glamen-Glow is oflering along

with numerous cther beady goodses for

stressed-out office workers who Just lowve their naw-
Iyeclefined Tunch break.

Dioisg Warnen, Direchor of Franchising lor Glam-
P-Gilow, atong with s successiul sigter brands
Trade Secrets, Giamour Secrets, and Taybor & Colt,
-f‘a\ =l explalng, IUs Deen jammsed sloce we opened the
rars, (1 0 Feal escape Yiow s execbvos coming
I and they jost need b sone oof, We offer blow-
dries. up-dos, makeawers, nail services, laser, war-
Ing el thesading — just no bair-cutHng.*

The first Glam-N-Glow franchlse location opened
In July 2014 in Tororte's Commesrce Court 25 a frve-
day-a-wiek businesa, Warren says, *[1's based on a
quick-service concept, sort af like lning up for &
codiee, with oo appointment pecessary!

Franchisees don't néed any experience in the
Dty busliess. “We'll teach you everyting you
need 1o know about running the business: its all
ihout desire and passion,” Warren explains, Busl.
wex peaple who are hands-on are preferred but
he frane hise tmacies everyt hing eise. Warren says
the bg challenge 1 always statfing. Anding quality
peaple with experience whe can provide great ser
vice in  quick-aervice manier.

Franchisees and their designated manager re-
ceive 30 days of trabning in-store and at head office
a5 well as follow-up training wilh the Iranchisar
who spends two (o three weeks (n thelr store when
they open, Ther's ongeing product knewledge
training s well as stalf training. The company Is
planning to open more (an 100 units across Cana
da 25 well a5 sxpanding into selocted Iermational
mirkets,

Warren eays. “The frst Glam-N.Glow is an abso-
Rute slam-dunk bome-run over the once suecess,
Wetvee hit o chord, W franchisees ol low the training
and the system and engage the custoaner e way
we want them to, they can do the same.”




